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HEBMY: Category © # 32 ~ 744 7 (Management, Marketing Analysis)
HEATE Project * B TR § F R 2 AFNFHH R E R % (Marketing planning and
implementation of the environmental charity sale official website and community)

. FBEEM Advisor ¢ 3 % % Zfii (Prof. Fu-Ming, Lee)

—. & Team members : -4z (10914048) ~ 4 2% (10914108)~ % F# (10914109) ~ £l Kk
(10914198) ~ ## # (10914063)

—. {T#8IR¥E Marketing environment :
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1. FaceBook #s 5% % F : https://www. facebook. com/cyrsvg

2. Instagram : https://instagram. com/cyut. rsvg?utm_medium=copy_ link

3. F

> b ! https://sites. google. com/view/cyutrsvg

4. YouTube : https://youtube. com/channel/UCJ4fHpaWHJsxW182WvF11iqQ

5.Line : https://lin. ee/udZwulo
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7 ~ Introduction :

(1) Community management: : Review marketing results every week
and collect weekly data so that efforts during this period can have a
complete record and direction for improvement.

(2) Environmental Marketing : We produce a small theater with the
theme of environmental protection to let everyone know more about
environmental protection. In fact, environmental protection is very
close to our lives. We can do environmental protection easily with
small actions in daily life. We also publish videos of environmentally
friendly charity sales to turn waste into treasure and expose more
products. Opportunity to find a new owner while promoting
environmentally friendly ideas.

(3) Charity Video : We mainly produce product introduction videos to
promote the charity items in the online store, letting everyone know
that we have a lot of second—hand charity items, and will also attract
online viewers through sharing on Instagram and YT, thereby
increasing the chance of product reuse.

(4) Internet marketing: In today's society, everyone relies heavily on
the Internet, and the number of online shopping groups is very large.
We combine the official website, Instagram and YouTube for promotion
to increase the reuse rate of second—hand charity items and at the

same time increase income for charity donations.



